Claims: 

1 . A method for delivering a targeted advertisement, comprising the steps of: 
receiving from a first computer a first identifier corresponding to the first computer 

and associated with an observed offline purchase history of a consumer, said purchase history 
including information of an offline purchasfe of a consumer collected when the offline 
purchase transpired; and 

electronically delivering the targeted advertisement to the consumer at the first 
computer in response to receiving the first identifier from the first computer. 

2. The method of Claim 1, fUrther comprising the steps of: 
generating th^first identifier corresponding to the first computer; 
sending the first lO^ntifier t6 the first computer; 
receiving a second fortifier corresponding to the consumer from the first computer; 

and 

associating the first l^n/ifier with the consumer by linking the first identifier to the 
second identifier corresponding rfet the consumer. 

3. The method of Claim 2, wherein a second computer performs the steps of 
generating the first identifier/and receiving the first identifier from the first computer, and a 
third computer performs thd steps of receiving the second identifier from the first computer 
and associating the first identifier with the consumer; and 

wherein the methoq further comprises the step of: 

sending the first identifier from the second computer to the third computer. 



4. The method of Claim 2, further comprising the steps of: 
classifying the consumer by assigning to the consumer a purchase behavior 



classification based on at 



offline purchase history corresponding to the second identifier; and 



selecting the targ 
classification assigned tc 



least one selected purchase behavior criterion and the observed 



rted advertisement to be delivered, based on the purchase behavior 
the consumer. 
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5. The method of Claim 4, further comprisingtiie steps of: 
reclassifying the consumer by assigning to the consumer an updated purchase 
behavior classification based on at least one selected purchase behavior criterion and an 
updated observed offline purchase history corresponding to the second identifier; and 

reselecting the targeted advertisement to4>e delivered, based on the updated purchase 
behavior classification assigned to the consumer. 



6. The method of Claim 4, whereiiythe targeted advertisement is a promotional 
incentive for the consumer to comply with a behavioral pattern selected from the group 
10 consisting of: a predefined change in purchase behavior and continuance of an established 



purchase behavior; and 
S wherein the method fu^pS^iprises the step of: 

delivering the promotional incehtive to the first computer. 

1 5y 7. The method of Claim 6 J^ierein the behavioral pattern is defined by a preselected 

! : t amount of at least one specified product to be purchased within a preselected time period. 

\\) 



8. The method of Claim|7, further comprising the step of: 

presenting a reward available to a consumer in a preselected retail store if the 
^ / 
20 consumer complies with the behavioral pattern. 

9. The method of Claim 6, further comprising the steps of: 
reclassifying the consumer by assigning to the consumer an updated purchase 

behavior classification based Ion at least one selected purchase behavior criterion and an 
25 updated observed offline purchase history corresponding to the second identifier; and 

reselecting the targeted advertisement to be delivered, based on the updated purchase 
behavior classification assigned to the consumer. 

10. A method for delivering a targeted advertisement, comprising the steps of: 
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monitoring a consumer's offline purchase at fx point of sale when the offline purchase 
transpires; 

determining, using information of the offline purchase collected during the monitoring 
step, an advertisement to be delivered to the consumer; and 

electronically delivering the advertisement to the consumer. 



10 



11. The method of Claim 10 5 wherein the step of electronically delivering comprises: 
delivering a targeted advertisement via a medium selected from the group consisting 

of: electronic mail (e-mail), Internet banner, interactive television advertisement, real time 

moving video, audio message, and online interstitial advertisement. 



15^ 



12. The method a^Claim 10, wherein the targeted advertisement is a promotional 



incentive for the consumer to> 



dIv with a behavioral pattern selected from the group 



consisting of: a predefined change UKbehavior and continuance of an established behavior; 



and 



wherein the method furtherfcomprises the step of: 
delivering the promotion tq the\^onsumer. 



]% 13. The method of Claim/ 12, wherein the behavioral pattern includes the consumer's 

20 purchase of a preselected amoving of at least one specified product within a preselected time 
period. 



25 



30 



14. The method of Claim 13, further comprising the step of: 
tracking offline purchases of the consumer after the targeted advertisement is 
delivered; and 

delivering to the consilmer a progress report indicating the amount of the at least one 
specified product that the consumer has purchased since the delivery of the targeted 



advertisement. 



15. The method of C 



aim 13, further comprising the steps of: 



/ 
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tracking offline purchases of the consumer after the targeted advertisement is 
delivered; and 

determining whether the consumer has complied with the behavioral pattern based on 
the tracked offline purchases. 

16. The method of Claim 15, fu/ther comprising the step of: 
rewarding the consumer for complying with the behavioral pattern. 

17. The method of Claim 19, wherein the rewarding step comprises: 
presenting the consumer with the reward in a preselected retail store. 

18. The method of Claim 12, further comprising the steps of: 



classifying tiK,! 
classification based on l 
offline purchase history, 
purchase; and 



by assigning to the consumer a purchase behavior 
le selected purchase behavior criterion and an observed 
id purchase history including information of the consumer's offline 



selecting the promotional incentive to be delivered, based on the purchase behavior 
classification assigned to thje consumer. 



1 9. The method ofi Claim 1 8, further comprising the steps of: 

reclassifying the consumer by assigning to the consumer an updated purchase 

behavior classification based on the at least one selected purchase behavior criterion and an 

updated observed offline (purchase history, said updated purchase history including 

information of an additional offline purchase of the consumer; and 

reselecting the ta geted advertisement to be delivered, based on the updated purchase 

behavior classification assigned to the consumer. 



20. A method 
monitoring a 
transpires; 



fcr 



delivering targeted messages, comprising the steps of: 
consumer's offline purchase at a point of sale when the purchase 
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classifying the consumer by assigning to toe consumer a purchase behavior 
classification based on at least one selected purchase behavior criterion and information of the 
offline purchase collected during the monitoring step; 

assigning to the consumer a persona/identification number (PIN) associated with the 
purchase behavior classification; and 

delivering a targeted message to t&e consumer in response to receiving the PIN from 
the consumer, based on the purchase behavior classification associated with the PIN. 

21. The method of Claim 20,/vherein the step of delivering a targeted message to the 

consumer comprises: 

delivering the targeted message over a computer network to the consumer at a 
computer in resportse\o receiving Ahe PIN from the consumer, based on the purchase 
behavior classification as^ciatecy with the PIN. 

22. The method^Claijfn 2Kwherein the targeted message is selected from the group 
consisting of: electronic maW-mail), Internet banner, interactive television advertisement, 
real time moving video, audio/mfe^sage, and online interstitial advertisement. 



23. The method of Olaim 20, wherein the targeted message is an interactive voice 
response message and the step of delivering a targeted message comprises: 

playing the interactive voice response message over a telephone network to the 
consumer in response to receiving the PIN from the consumer, based on the purchase 
behavior classification associated with the PIN. 



24. The method of Claim 23, further comprising the steps of: 

delivering the personal identification number to the consumer via a medium selected 
from the group consisting of: the Internet and a computer printout at a point of sale; and 

receiving the personal identification number from the consumer as inputs selected 
from the group consistir g of: voice commands and touch tone commands. 
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25. The method of Claim 23 , further comprising the step of: 
repeating the steps of monitoring, classifying, and assigning a PIN for additional 
consumers, each consumer receiving a unique P,IN. 



/ 



26 The method of Claim 23, wherein the interactive voice response message is a 

/ . 

targeted advertisement and the step of playing an interactive voice response message 

comprises: / 

delivering a targeted advertisement to the consumer based on the consumers purchase 

behavior classification. 



27. The methodW QJlaih^26, wherein the targeted advertisement is a promotional 
incentive for the consumerjto compb^with a behavioral pattern selected from the group 
consisting of: a predefined c^ange^in purchase behavior and continuance of an established 
behavior; and 

wherein the step of deliyenrigthe targeted advertisement comprises: 
delivering the promotional incentive to the consumer. 

28. The method of Claim 27, further comprising the steps of: 
reclassifying the con(umer by assigning to the consumer an updated purchase 

behavior classification based on the at least one selected purchase behavior criterion and an 
additional offline purchase^ of the consumer; and 

assigning to the consumer another PIN associated with the updated purchase behavior 
classification. 



29. A computed readable medium containing program instructions for execution on a 
computer system, which when executed by a computer, cause the computer system to perform 
method steps for deliv ;ring a targeted advertisement, said method comprising the steps of: 

a first computer a first identifier corresponding to the first computer 
observed offline purchase history of a consumer, said purchase history 



receiving from 
and associated with an 
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including information of an offline purchase collected at a point of sale when the purchase 

transpired; and / 

electronically delivering the targeted advertisement to the consumer at the first 
computer in response to receiving the first identifier from the first computer. 

/ 

30. The computer readable medium of^Claim 29, further compnsing computer- 
executable instructions for causing the computer system to perform the steps of: 
generating the first identifier corresponding to the first computer; 
sending the first identifier to the first computer; 
10 receiving a second identifier corresponding to the consumer from the first computer; 

M and 

% associating the first id^t^er yith the consumer by linking the first identifier to the 

nj second identifier corresponding to^he consumer. 

1 3 1 . The computer rea^^^/mediiim of Claim 30, wherein a second computer 
!^ performs the steps of generating me^first identifier and receiving the first identifier from the 
0= 4 first computer, and a third computer peHQrms the steps of receiving the second identifier from 
"4 the first computer and associating the first identifier with the consumer; and 

wherein the computer readable medium further comprising computer-executable 
instructions for causing the computer system to perform the step of: 

sending the first identifier from the second computer to the third computer. 



32. The computer Readable medium of Claim 30, further comprising computer- 
executable instructions foe causing the computer system to perform the steps of: 
25 classifying the consumer by assigning to the consumer a purchase behavior 

classification based on at? least one selected purchase behavior criterion and the observed 
offline purchase history Corresponding to the second identifier; and 

selecting the targeted advertisement to be delivered, based on the purchase behavior 
classification assigned to the consumer. 
30 / 
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33. The computer readable medium of Claim 32, further comprising computer- 
executable instructions for causing the computer system to perform the steps of: 

reclassifying the consumer by assigning to the consumer an updated purchase 
behavior classification based on at least one selected purchase behavior criterion and an 
updated observed offline purchase history corresponding to the second identifier; and 

reselecting the targeted advertisement^ be delivered, based on the updated purchase 
behavior classification assigned to the consipier. 

34. The computer readable medium of Claim 32, wherein the targeted advertisement 
is a promotional incentive for the consdner to comply with a behavioral pattern selected from 
the group consisting of: a predefined change in purchase behavior and continuance of an 
established purchasej^ehavior; and 

wherein theVomp^er readable medium further comprises computer-executable 
instructions for causing th2d^^u/er system to perform the step of: 
delivering the ^omotiondfln^entive to the first computer. 

35. The computer reamble medium of Claim 34, wherein the behavioral pattern is 
defined by a preselected amoUnto^it least one specified product to be purchased within a 
preselected time period. 

36. The computer/readable medium of Claim 35, further comprising computer- 
executable instructions for causing the computer system to perform the steps of: 

presenting a reward available to a consumer in a preselected retail store if the 
consumer complies with the behavioral pattern. 



37. The computer readable medium of Claim 34, further comprising computer- 
executable instructions for causing the computer system to perform the steps of: 

reclassifying/the consumer by assigning to the consumer an updated purchase 
behavior classification based on at least one selected purchase behavior criterion and an 
updated observed rfffline purchase history corresponding to the second identifier; and 






reselecting the targeted advertisement to be delivered, based on the updated purchase 
behavior classification assigned to the consumer. 

38. A computer readable medium containing program instructions for execution on a 
computer system, which when executed by a computer, cause the computer system to perform 
method steps for delivering a targeted advertisement, said method comprising the steps of: 

monitoring a consumer's offline purchase at a point of sale when the offline purchase 
transpires; 

determining, using information otfthe offline purchase collected during the monitoring 
step, an advertisement to be delivered to'the consumer; and 

electronically delivering the advertisement to the consumer. 



39. The computep^adablemediiim of Claim 38, wherein the step of electronically 
delivering comprises: 

delivering a targeted advertisehvsnt via a medium selected from the group consisting 
of: electronic mail (e-mail^^kemet banner, interactive television advertisement, real time 
moving video, audio message/anovonline interstitial advertisement. 

40. The computer readable medium of Claim 38, wherein the targeted advertisement 
is a promotional incentive for the consumer to comply with a behavioral pattern selected from 
the group consisting of: a/predefined change in behavior and continuance of an established 
behavior; and / 

wherein the computer readable medium further includes computer-executable 
instructions for causing the computer system to perform the step of: 
delivering the promotion to the consumer. 

41 . The computer readable medium of Claim 40, wherein the behavioral pattern 
includes the consumer's purchase of a preselected amount of at least one specified product 



within a preselected time period. 

1/ 
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42. The computer readable medium of Claim 4M wherein the computer readable 
medium further includes computer-executable instructions for causing the computer system to 

perform the steps of: / 

tracking offline purchases of the consumer after the targeted advertisement is 

delivered; and / 

delivering to the consumer a progress report indicating the amount of the at least one 
specified product that the consumer has purchased since the delivery of the targeted 
advertisement. 

43. The computer readable medium of Claim 41, further comprising computer- 
executable instructions for/caifc^ng the computer system to perform the steps of: 

tracking offline purbhasds\rf the consumer after the targeted advertisement is 
delivered; and 
determ 

the tracked offline purchases 




determining whether the^onsumer has complied with the behavioral pattern based on 




44. The computer readable medium of Claim 43, further comprising computer- 
executable instructions for causing the computer system to perform the step of: 

rewarding the consumer for complying with the behavioral pattern. 

45. The computer readable medium of Claim 44, wherein the rewarding step 
comprises: / 

presenting the consumer with the reward in a preselected retail store. 

46. The compiler readable medium of Claim 40, further comprising computer- 
executable instruction^ for causing the computer* system to perform the steps of: 

classifying thl consumer by assigning to the consumer a purchase behavior 
classification based 6n at least one selected purchase behavior criterion and an observed 
offline purchase history, said purchase history including information of the consumer's offline 
purchase; and / 
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selecting the promotional incentive to be delivered based on the purchase behavior 
classification assigned to the consumer. 



47. The computer readable medium of Claim 46, further comprising computer- 
executable instructions for causing the computer System to perform the steps of: 

reclassifying the consumer by assigning Lo the consumer an updated purchase 
behavior classification based on the at least one selected purchase behavior criterion and an 
updated observed offline purchase history, said updated purchase history including 
information of an additional offline purchase of the consumer; and 

reselecting the targeted advertisement to be delivered, based on the updated purchase 
behavior classification assigned to the consumer. 




ium containing program instructions for execution on a 
d by a computer, cause the computer system to perform 



48. A computer r< 
computer system, which whi 

method steps for delivering^ge/ed messages, said method comprising the steps of: 

monitoring a consumer'^a^ine purchase at a point of sale when the purchase 
transpires; 

classifying the consumer by assigning to the consumer a purchase behavior 
classification based on at least one selected purchase behavior criterion and using information 
of the offline purchase collected during the monitoring step; 

assigning to the consumer a personal identification number (PIN) associated with the 
purchase behavior classification; and 

delivering a targeted message to the consumer in response to receiving the PIN from 
the consumer, based /on the purchase behavior classification associated with the PIN. 



49. The computer readable medium of Claim 48, wherein the step of delivering a 
targeted message to the consumer comprises: 

delivering the targeted message over a computer network to the consumer at a 
computer in response to receiving the PIN from the consumer, based on the purchase 
behavior classification associated with the PIN. 

-43- 



50. The computer readable medium of Claim 49, wherein/fhe targeted message is 
selected from the group consisting of: electronic mail (e-maiiyinternet banner, interactive 
television advertisement, real time moving video, audio message, and online interstitial 
advertisement. 

5 1 . The computer readable medium of Clai6i 48, wherein the targeted message is an 
interactive voice response message and the step en delivering a targeted message comprises: 

playing the interactive voice response message over a telephone network to the 
consumer in response to receiving the PIN from the consumer, based on the purchase 
behavior classification associated with theTIN. 

52. The computeryread^le^mjedium of Claim 51, further comprising computer- 
executable instructions for\ciusin^vthe computer system to perform the steps of: 

delivering the person^id^tiiiqation number to the consumer via a medium selected 
from the group consisting of: tn£ Internet and a computer printout at a point of sale; and 

receiving the personal/idemtfication number from the consumer as inputs selected 
from the group consisting of: voice commands and touch tone commands. 

53. The computer readable medium of Claim 51, further comprising computer- 
executable instructions ibr causing the computer system to perform the steps of: 

repeating the steps of monitoring, classifying, and assigning a PIN for additional 
consumers, each consumer receiving a unique PIN. 

54. The computer readable medium of Claim 5 1 , wherein the interactive voice 
response message is a targeted advertisement and the step of playing an interactive voice 
response message comprises: 

delivering a targeted advertisement to the consumer based on the consumer's purchase 
behavior classification. 
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55. The computer readable medium of Claim^54, wherein the targeted advertisement 
is a promotional incentive for the consumer to comply with a behavioral pattern selected from 
the group consisting of: a predefined change in purchase behavior and continuance of an 
established behavior; and j 

wherein the step of delivering the targeted advertisement comprises: 

delivering the promotional incentive^ the consumer. 



56. The computer readable medium of Claim 55, further comprising computer- 
executable instructions for causing the computer system to perform the steps of: 

reclassifying thg~fcansumer by assigning to the consumer an updated purchase 
behavior classification DagS^S^Tth^ at least one selected purchase behavior criterion and an 
additional offline purchase of the consumer; and 

assigning to the coi^umer anotifer PIN associated with the updated purchase behavior 
classification. 

/ 

57. A system for delivering 'a targeted advertisement, comprising: 

means for receiving from a first computer a first identifier corresponding to the first 

I 

computer and associated with an observed offline purchase history of a consumer, said 
purchase history including information of an offline purchase of the consumer collected at a 
point of sale when the purchase transpired; and 

• wherein the^means-fordelivering--cemprises: 

means for electronically delivering the targeted advertisement to the consumer at the 
first computer in response to receiving the first identifier from the first computer. 



58. Th^ system of Claim 57, further comprising the steps of: 
means for generating the first identifier corresponding to the first computer; 
. means for sending the first identifier to the first computer; 
means for receiving a second identifier corresponding to the consumer from the first 
computer; and 



/ 
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means for associating the first identifier with the consumer^by linking the first 
identifier to the second identifier corresponding to the consumer/ 

59. The system of Claim 58, further comprising: 

a second computer that includes the means for generating the first identifier and 
receiving the first identifier from the first computer; / 

a third computer that includes the means for receiving the second identifier from the 
first computer and associating the first identifier with the consumer; and 

means for sending the first identifier from the second computer to the third computer. 

60. The system of Claim 58, further comprising: 

M means for classifying the consumer by assigning to the consumer a purchase behavior 

lit classification based on at(te^st one selectedfourchase behavior criterion and the observed 

*t offline purchase history corres^on^iing tome second identifier; and 
15^1 means for selectin^^ei tar^d advertisement to be delivered, based on the purchase 

i^k behavior classification assigr^ed^to th^o^nsumer. 

SI 61 . The system of Claim 60. further comprising the steps of: 

% g means for reclassifying the coWmer by assigning to the consumer an updated 

20 purchase behavior classification/based onkt least one selected purchase behavior criterion and 
an updated observed offline purchase history corresponding to the second identifier; and 

means for reselecting ftie targeted advertisement to be delivered, based on the updated 
purchase behavior classification assigned to the consumer. 

25 62. The system of Claim 60, wherein the targeted advertisement is a promotional 

incentive for the consumer to comply with a behavioral pattern selected from the group 
consisting of: a predefined change in purchase behavior and continuance of an established 
purchase behavior; and 

wherein the' system further comprises: 



30 means for^aelivering the promotional incentive to the first computer. 
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63. The system of Claim 62, wherein the behavioral pattern is (Mined by a 
preselected amount of at least one specified product to be purchased AVithin a preselected time 
period. / 



64. The system of Claim 63, further comprising: 
means for presenting a reward available to a cor^umer in a preselected retail store if 
the consumer complies with the behavioral pattern. 



65. The system of Claim 
means for reclassifying 
purchase behavior classification 
an updated observed offline p 

means for reselecting th< 
purchase behavior classification 



her comprising: 

y assigning to the consumer an updated 
least one selected purchase behavior criterion and 
corresponding to the second identifier; and 
rtisement to be delivered, based on the updated 
^ned to the consumer. 




66. A system for delivering ax&rgeted advertisement, comprising: 
means for monitoring ^/consumer's offline purchase at a point of sale when the offline 

purchase transpires; 

means for determining, using information of the offline purchase collected by the 
means for monitoring, an advertisement to be delivered to the consumer; and 
means for electronically delivering the advertisement to the consumer. 

67. The syste^ of Claim 66, wherein the means for electronically delivering 
comprises: 

means for delivering a targeted advertisement via a medium selected from the group 
consisting of: elec/ronic mail (e-mail), Internet banner, interactive television advertisement, 
real time moving/video, audio message, and online interstitial advertisement. 



68. The/ system of Claim 66 wherein the targeted advertisement is a promotional 
incentive for ti/e consumer to comply with a behavioral pattern selected from the group 
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consisting of: a predefined change in behavior and continuance of an established/tfehavior; 
and 

wherein the system further comprises: 
means for delivering the promotion to the consumer. 

69. The system of Claim 68, wherein the behavion^pattern includes the consumer's 
purchase of a preselected amount of at least one specified product within a preselected time 
period. 

70. The system of Claim 69Wierein the'system further comprises: 
means for tracking offline purpWes ofthe consumer after the targeted advertisement 

is delivered; and 

means delivering to the dcTns^e/a ^togress report indicating the amount of the at 
least one specified product that the co^umer h^ purchased since the delivery of the targeted 
advertisement. 

7 1 . The system of Claim 69, further comprising: 

means for tracking offlin/ purchases of the consumer after the targeted advertisement 
is delivered; and 

means for determining^whether the consumer has complied with the behavioral 
pattern based on the trackedyoffline purchases. 

72. The system off Claim 71, further comprising: 

means for rewarding the consumer for complying with the behavioral pattern. 

73. The system of Claim 72, wherein the means for rewarding comprises: 
means for presenting the consumer with the reward in a preselected retail store. 



74. The system of Claim 68, further comprising: 
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means for classifying the consumer by assigning to the consumer a purchas^foehavior 
classification based on at least one selected purchase behavior criterion and an observed 
offline purchase history, said purchase history including information of the^nsumer's offline 
purchase; and 

means for selecting the promotional incentive to be delivered, based on the purchase 
behavior classification assigned to the consumer. 

75. The system of Claim 74, further comprising: 

means for reclassifying the consiuher by-assigning to the consumer an updated 



10 purchase behavior classification based on tJSe^Vrt leasr one selected purchase behavior criterion 
and an updated observed offline purchase historwsaid updated purchase history including 
information of an additional offline purcli&ge the consumer; and 
Yi j means for reselecting the targeted advertisement to be delivered, based on the updated 

purchase behavior classification assigned JLo the consumer. 

15 H! 

u> 76. A system for delivering targeted messages, comprising: 

means for monitoring a consumer's offline purchase at a point of sale when the 
V J purchase transpires; 

:|3 means for classifying thef consumer by assigning to the consumer a purchase behavior 

20 classification based on at least/one selected purchase behavior criterion and using information 
of the offline purchase collected by the means for monitoring; 

means for assigning to the consumer a personal identification number (PIN) 
associated with the purchase behavior classification; and 

means for delivering an interactive voicc responsejnessage to the consumer in 
25 response to receiving/the PIN from the consumer, based on the purchase behavior 
classification associated with the PIN. 

77. The system of Claim 76, wherein the means for delivering a targeted message to 
the consumer comprises: 
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means for delivering the targeted message over a computer network to^erconsumer 
at a computer in response to receiving the PIN from the consumer, based^n^the purchase 
behavior classification associated with the PIN. 



78. The method of Claim 77, wherein the targeted message is selected from the group 
consisting of: electronic mail (e-mail), Internet banner, interactive television advertisement, 
real time moving video, audio message, and online interstitial advertisement. 



79. The method of Claim 76, whereintjie targeted message is an interactive voice 
response message and the means for delivering a targeted message comprises: 

means for playing th/intera^tive^pice response message over a telephone network to 
the consumer in response to reaeivingSthe PIN from the consumer, based on the purchase 
behavior classification associated vritl/tne PIN. 



80. The system of Claim 79>tfurther comprising: 

means for delivering the personal identification number to the consumer via a medium 
selected from the group consisting of: the Internet and a computer printout at a point of sale; 
and 

means for receiving th'e personal identification number from the consumer as inputs 
selected from the group consisting of: voice commands and touch tone commands. 



81. The system oy Claim 79, further comprising: 

means for repeating the steps of monitoring, classifying, and assigning a PIN for 
additional consumers, each consumer receiving a unique PIN. 



82. The system of Claim 79, wherein the interactive voice response message is a 
targeted advertisement and the means for playing an interactive voice response message 
comprises: / 

means for delivering a targeted advertisement to the consumer based on the 
consumer's purchase behavior classification. 
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83. The system of Claim 82, wherein the targejed'advertisement is a promotional 
incentive for the consumer to comply with a bgha^ioral pattern selected from the group 
consisting of: a predefined change in purchase behavior and continuance of an established 
behavior; and / 

wherein the means for delivering the targeted advertisement comprises: 
deliveringftKe^romotional incentive to the consumer. 

84. The sys^m of ClaihMP, further comprising: 

means for reclassifying the consumer by assigning to the consumer an updated 
purchase behavior classific^pn based on the at least one selected purchase behavior criterion 
and an additional/offline purchase of the consumer; and 

means for assigning to the consumer another PIN associated with the updated 
purchase bel^vior classification. 

fonts. A memory for storing information for delivering a targeted advertisement, 
comprising a data structure including: 

a field for storing a first identifier corresponding to a first computer associated with a 
consumer; and 

a field for storing a second identifier associated with said first identifier and 
corresponding to an observed offline purchase history of the consumer, said purchase history 
including information of an offline purchase ofi the consumer collected at a point of sale when 
the offline purchase transpired. 

86. The memory of Claim 85, v^ierein the first identifier comprises: 
a cookie number; 

and wherein the second identifier comprises: 
a shopper card identification code of the consumer. 



87. A memory for storing information for delivering a targeted advertisement, 
comprising a data structure including: 
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a field for storing a first identifier corresponding to a first computer and associated 
with an observed offline purchase history of a consumer/said purchase history including 
information of an offline purchase of the consumer collected at a point of sale when the 
offline purchase transpired; and 

a field for storing a purchase behavior classification based on at least one selected 
purchase behavior criterion and the observed offline purchase history of the consumer. 

88. The memory of Claim 87, wherein th^ first identifier comprises: 
a cookie number. 

89. A memory for storing information/for delivering a targeted message, comprising 
a data structure including: 

a field for storing a first identifier co/responding to an targeted message and a 
purchase behavior classification based on at least one selected purchase behavior criterion and 
the observed offline purchase history of tMe consumer, said purchase history including 
information of a purchase of the consumer collected at a point of sale when the purchase 
transpired; and / 

a field for storing a personal identification number corresponding to the consumer. 

90. The memory of Claim 89, wherein the targeted message comprises: 
an interactive voice response message. 
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